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2026 Dragon World Business Quality Upgrade Activity
Series Planning Briefs

—. YEBMESL / 1. Activity Overview

&3 £ Theme

HBRFFHEBRINTESD
Dragon World Business Quality Upgrade Activity Series

Y& 3h i 8] Duration

2026 SF2F (1 B-12 A)D
Full year 2026 (January - December)

X4 H A5 Core Objectives

4 G FER LIRS 4 quarterly exhibitions
12 3% H B & X #4 12 monthly business matchmaking events
24373 R A (AN A 23%) 24 new product launches (2 per month)

12 FRIWA O (EFZE 3 %) Establish 12 Dragon World distribution centers (3
per quarter)




—. Y& R / 11. Activity System

&35 2 Quarterly/Monthly Rhythm

WEBhRAL Activity Type

FEE R £/B44 Quarterly Exhibitions

H BT % %1#42 Monthly Business
Matchmaking

F BE# B K A4 Monthly New Product
Launches

&t Total

HIR Frequency

®FZ=FE 13% 1 per quarter

#H 13 1 per month

4 H 23% 2 per month

AE & S & Annual Total

4 17 4 events

12 3% 12 events

24 1% 24 events

40 375 40 events

=. ZFR&/E#4% /11 Quarterly Exhibitions

BEF—YRS/IBYES, BESWHESERE One Exhibition per Quarter,

Focus on Supply Chain Clustering

FE RBRILK

Quarter Exhibition Name

i8] Time

Q1 F EYRZE R Chinese 1 A LA

Auto Exhibition Jan
FEAL SR

Q2 Chinese Gifts & 6 A LA
Trendy Toys May
Exhibition
HERERBERE 9 F 14

Q3 J& Chinese Home &

Living Exhibition Sep

BL Y% Core FAX Scale

Content

BRI 25

R, RS mE 30+ AL,
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R
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3

Quarter

Q4

Products Exhibition

R FR N
NRL

Exhibition Name ] Time

Chinese Smart Nov

TR

IR C

B Core A Scale Expected
Content

Outcomes
HHexRE. BHe% 5] 25+% B8
By Zeefieg. & 60+, e PN,
Re RN, Bidh 8,000+ NIX % 600 Fi
%l SAR i #.

MU, HEWRSXTE< /1V. Monthly Business Matchmaking

Events

BMNA—GESES, BEM L4459 One Matchmaking Event per

Month, Focus on Industry Segments

R4
Month

1 H Jan

2 H Feb

3 H Mar

4 H Apr

5 H May

6 A Jun

7 A Jul

8 A Sep

%84 £/ Matchmaking
Theme

S A% 2> Building
Materials Matchmaking

TV P b 2 2
Industrial & Electrical
Matchmaking

At TR S Oill &
Gas Engineering Matchmaking

REVREC A %4y Auto &
Auto Parts Matchmaking

G Tl e
Industry Matchmaking

Textile

AL A B b R 4
Toys Matchmaking

Gifts &

FL TR b e
Electronics & Digital
Matchmaking

HE BT o = b e o
& Fixtures Matchmaking

Lighting

18]

Time

1/ 8H
Early-Jan

2HER
Early-Feb

3A LR
Early Mar

4 HHA
Mid-Apr

5 HHH
Mid-May

6 H LA)
Early Jun

7 A A)
Mid-Jul

8 LA
Early Sep

EEze SN
Target Attendees

30-50 A

30-50 A

30-50 A

30-50 A

30-50 A

30-50 A

30-50 A

30-50 A

Z LI Core

Content
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R4
Month

9 A Aug

10 A Oct

1A
Nov

124
Dec

%34 3 Matchmaking i A
Theme Time
KIE@EMPE 4 Home& 9 HHA]
Building Materials Matchmaking Mid-Aug
T TR 10 A4y
Hardware & Tools Matchmaking Mid-Oct
AT A2 STt e A

BU 67 A 22 S
Machinery & Equipment Mid-Nov
Matchmaking

BEermrel a4 Smart 12 A kA
Products Matchmaking Early Dec

EEze SN
Target Attendees

30-50 A

30-50 A

30-50 A

80-100 A

Z L2 Core
Content

K e A N T
+ DR R R
#

o [ T4 T AR
+ IR S L R
#

o B LR 3 % fHE L 7
+ WD RE TREN UM
%

o L B it N 7
+ IR R T N
#

. BEHMKRAIS / V. Monthly New Product Launches

FMAPGFREME, BaEIHT= M Two New Product Launches per
Month, Showcase Innovation

Ry
Month

1 H Jan

2 H Feb

3 A Mar

4 B Apr

R
Launch 1

W &

TN EBT i R AT
O

Furniture Launch

TV HEH R AR
42> Industrial

Electrical Launch

FRERVR B K
fi4x  New Energy
Vehicle Launch

(e Y]
4> Smart Home
Launch

B RATE 2
Launch 2

JUANRHAT B R AT
Outdoor Cycling
Launch

22 7 M AR R AT 2
Security Monitoring
Launch

R REECAT 3T b &
fi4x  Smart Auto
Accessories Launch

FUANE S EE A R
#i4:  Outdoor Sports
Equipment Launch

H o e 2R A
/1 /KOL/ I,
SCEINERS

Tk RIE KA 2R
WAz /1 = /KOL/
A IAERSUNERE

TH o TR LR A
/18 3E/KOL/ I3,
SPCEUNER

H o T e 2R A
/13 /KOL/ I,
SPCEINERS

Media Channel

Consumer Goods Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Industrial procurement
online media Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Consumer Goods Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Consumer Goods Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming



R4
Month

5 H May

6 B Jun

7 A Jul

8 A Aug

9 A Sep

10 H Oct

11 A
Nov

12 A Dec

FramRAE1
Launch 1

GiGUHMELET b K

i< Textile New

Materials Launch

B AL AT dh K A

4> (Creative Gifts

Launch

TH 9% BT Al R A

£=  Consumer

Electronics Launch

ENEE LY &)

4> Home Decor
Launch

TEFUIAELHT b K

fi4x Building
New Materials
Launch

FiES NV (ES

Hardware Launch

LRENUGRT il K A

4> Construction
Machinery Launch

B RE L HBT i AT

42> Smart Security

Launch

P RAE 2
Launch 2

IS i AR A BT i R AT 2
Fashion Apparel
Launch

TR DT RO KA 2
Trendy Toys Launch

HRE T ROHT R
Smart Wearables
Launch

B RE I A =
Smart Lighting Launch

EETREFWEME
Decoration Tools
Launch

FL Bl TR dh R A 2

Power Tools Launch

VIR BE T i KA 2
Logistics Equipment
Launch

HREII BT R AT 2
Smart Office Launch

BAAIRIEIRIE

TV RIS AE 2R
WAz /1 = /KOL/
A IAERSUNERE

H o e 2R A
/13 /KOL/ I,
SRCEINERS

TH o TR LR AR
/18 3E/KOL/ I3,
H AR

H o T e 2R A
/13 /KOL/ I,
SRCEINERS

TH B 7E 2R AR
/18 3E/KOL/ I3,
EPEUNERT

TV RIS AE 2%
WAz /1 = /KOL/
A IAERLEUNERE

TV RIZETE 2R
AR /18 /KOL/
A IAER Y UNER

TV RIS 2R
WAz /1 = /KOL/
A IAERLEUNERE

Media Channel

Industrial procurement
online media Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Consumer Goods Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Consumer Goods Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Consumer Goods Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Consumer Goods Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Industrial procurement
online media Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Industrial procurement
online media Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming

Industrial procurement
online media Online
Media/Bloggers/Key
Opinion Leaders/DWSA
Self-Media Live
Streaming



75~ 344890 / VI. Dragon World Distribution Centers

BEEWROL 3 XoET 0, FRBIRESTEE Establish 3 Distribution
Centers per Quarter, Expand Dragon World Reach

FE

Quarter

Q1

Q2

Q3

Q4

)=S78
Total

850 IETT Distribution

Center Cities

ik (Jeddah) . A2
(Dammam) . RVG4# (QASIM)

FZHIE (Medina) R
(Taif) « I (Mecca)

SFEE) (Jubail) . MR
(Hail) . ¥Aii5 (Tabuk)

Fil NG (Abha)
ghZ==% (Najran)

HF# (Jizan) .

12 K445 90 12 Distribution

Centers

LA [H]

Establishment Time

1-3 A Jan-Mar

4-6 H Apr-Jun

7-9 H Jul-Sep

10-12 A Oct-Dec

£4F Full Year

%L IhEE Core

Functions

JETR I fh SRR
B, AT A

JETR I fh SRR
B, et R

JEAR I fh SRR
B, (T A

JETR I fh SRR
B, (T A

EHVRFEEIRTT Cover

major Saudi cities

t. £33 H 1 / VIL. Annual Activity Calendar

2026 FE" BRI RIIBESIE SIS H T 2026 "Dragon World

Ascending' Business Activity Series Annual Calendar

A#
Month

1 H Jan

2 H Feb

3 H Mar

4 A Apr

5AH
May

EERES
Quarterly
Exhibition

FHERER

HEX#s
Monthly
Matchmaking

EHUEM 2

Tk AL X2

Al TR R

FrmRAm
£1
Launch 1

IARER
iz

TP B A
fis

WRETRIE
KA
BReR K
fi e

i HA R
KAz

FrmRAm
£
Launch 2

FUNREAT R
iz

LR AER
fis

R R RERC
(S CiES
FHANEE A
wRATE

I i R i A
fie

an: Ll
Distribution
Centers

Hik. £8. F
Pil (QASIM)
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Month Quarterly Monthly £1 £ Distribution
on Exhibition Matchmaking Launch 1 Launch 2 Centers
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J\. B4 / XI. Summary

2026 R R REFAL " RIIWFEN L GTE RS/ BN 5H%
e BN AME KA S 8RR 3 RO L2, AR
40 3753530, WOL 12 XL, SCHVERER IR R DRI KBRS R
[ A H A o

2026 Dragon World Riyadh "Dragon World Ascending" Business Activity Series, with
the core rhythm of "one exhibition per quarter, one matchmaking event per month, two new
product launches per month, and three distribution centers per quarter," will hold 40
activities throughout the year, establish 12 distribution centers, attract 500+ Chinese
enterprises, connect with 1,000+ Saudi buyers, facilitate 100+ merchant tenancies, and
achieve four strategic goals: supply chain clustering, brand influence enhancement, and
regional reach expansion.
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